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Client Protection Principle (ITg# g2&mT Rigia)

Avoidance of over-indebtedness (& FoEAAT FT T )

a. Adequate capacity analysis (ToTqdT &HAT T ST1)

b. Suitable products (ST F0T/FHATZ/=4TS)

c. Credit history verification (& =ITferd T T ST 3T 1)
d. Internal & Audit monitoring (AaR= == =iw FAdreror =)

Transparent and responsible pricing (qT<Eeff Ta e 1=g [gixm)
a. Affordable to clients and sustainable for the financial institution. (¥aT¢ ST UTEHT
F dgd HLd o G § T TEAT o HAA T § S TG 2))
b. Disclose in a form understandable to clients: Pricing, Terms Conditions (including
interest charges, insurance premiums, all fees, etc.) (ATl & TgsT THH I ATIT H

ST et [, oI ATHT, SATST HT IOT faa<r)
Appropriate collections practices (STra fer wgor it wfaam)

a. Acceptable and unacceptable collection practices & no penalties for non-
compliance (FTFT ¥ If=a faed sarame i, =i & gt Rl faeia & forg 12
AT T

b. Code of Ethics and Training for good collection practices (ST HiZdT & SATATAT
A 3t fshAT wforeron)

Ethical staff Behaviour (Fifavd FH= S1a8R)

a. Clearly Defined Acceptable and Unacceptable Behaviour (Tfestfud 3f=ra a1 srqf=ra

RERILENI)

b. Staff Training on Ethics (ST=TT-ST=T 9% FHIHIT % TTAETT)

Mechanisms for redress of grievances (fer&aa fAamr =)
Written Policy (ferfera =1fa)
. Grievance Redressal Mechanism (forsmara faamor )

Informed Customers (Ff=d TTgF)

. Use complaints information for development of services (T &I AT & AT
T FATA AT A2a)

e. Internal audit monitors system (a A==ror & LTeror 4=)

a0 oo

Privacy of client data (ATEF ¥ F=AT il TG 1IqT)

a. Systems Protect Clients (T el Ha€AT & ATZh =l GLEAT)
b. Client Knowledge (UTg# T=a=T ¥ fare)
c. Written/verbal Client Consent for KYC usage (JTg@i & IEATa 3T STAHTLT T

ERLID))




